
      

Further reading 
This list of non-academic and academic literature is compiled for those of you that would like to read 

beyond what is required for this course and its assignments. Although it is not necessary to read these 

materials for the assignments it is of course highly encouraged for the interested student! 
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Eleven International Publishing  

Bruijn, Hans de (2014), Framing, over de macht van taal in de politiek (‘Framing, about the power of 
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Lakoff, George (2008), The Political Mind, New York: Viking 
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Junction: Chelsea Green Publishing 
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in: Science and Policy for Sustainable Development, vol. 51, 2, pp. 12-23  

Schon, Donald A., en Martin Rein (1994), Frame Reflection: Toward the Resolution of Intractable Policy 

Controversies, New York: Basic Books 

Thibodeau, P.H. en L. Boroditsky (2011), Metaphors We Think With: The Role of Metaphor in Reasoning. 

PLoS ONE 6(2): e16782. doi:10.1371/journal.pone.0016782 

Tolmach Lakoff, Robin (2000), The Language War, Berkeley: University of California 

Vries, G. de (2014), Pitfalls in the Communication about CO2 Capture and Storage, Leiden: University of 
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York: Public Affairs 


